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One of the Group’s overarching guiding principles is the pursuit of growth in a sustainable
manner. As a responsible corporate citizen, we are committed to supporting the community
and protecting the environment in which we operate. Our efforts aim at creating a better
environment for our employees, customers and the community while seeking to deliver
greater returns to our shareholders. Our employees share the same objective with the Group
by getting involved in voluntary work and environmental protection. We are proud of their

dedication to social responsibility.
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Environment

As a leading consumer goods company in China, the Group
devotes itself to creating a harmonious society and conserving
the environment in various aspects of its business undertakings.
Across our businesses, we proactively take environmental factors
into consideration to reduce the negative impact of our business
activities on the environment. We have also launched far-reaching
campaigns to engage our employees, customers and suppliers to
help build a greener environment for the future generations.

Energy Conservation

In 2010, various business units of the Group actively promoted
energy conservation and emission reduction. For instance, our
supermarket operation set up a working committee with the
objective of ensuring a systematic and balanced development of
energy conservation and emission reduction practices. It released
standards on environmental protection and energy conservation
for the model shops and provided explanatory materials on the
standards in order to facilitate execution.

In March 2010, our retail division including supermarkets,
“HE Chinese Arts & Crafts”, "ZEBE CR Care” as well as the
coffeehouses of “Pacific Coffee” in Hong Kong, took part in the
“Earth Hour” campaign hosted by WWF to support its call for
reactions against climate change and raise public awareness of
the issue.
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CR Vanguard set up a working committee with the objective of ensuring a systematic and balanced development of
energy conservation and emission reduction practices.
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“HE Chinese Arts & Crafts” and “Z/H% CR Care” have
implemented energy saving measures to their stores. Some of
the initiatives included reducing lighting in the back-end area of
stores, using energy-saving lights for decorative window displays,
keeping indoor temperature at appropriate levels through the
responsible use of air-conditioning, and installing timers for
signboards.

Thanks to the support and concerted effort of our staff,
customers and suppliers, the Group’s conservation efforts have
been widely recognized. In October 2010, our supermarket
operation was named a winner of an environmental and
charitable marketing campaign award at Forum & Awarding
Ceremony for China Enterprises’ Fortune Creation and Climate
Change Responsibility 2010 organized by various authoritative
bodies including the China General Chamber of Commerce for
its energy conservation campaign.

Natural Environment Conservation

The Group is committed to the conservation of the natural
environment as it is our conviction that a better natural
environment would benefit each of us in the community. Our
supermarket operation conducted a series of campaigns for
customers including tree plantings and fry donation in order to
raise public awareness on green living and water conservation.
Some of the activities encouraged the participation of children
so as to pass to the young generation the importance of green
lifestyles.
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In March, our supermarket operation also organized a campaign
jointly with CBNweekly to encourage consumers to calculate
their carbon footprint. It helped them understand how their
lifestyle affected the environment. Consumers were able to
reflect on their behavior which they could adjust to contribute to
environmental protection.

Waste Reduction and Recycling

We also strive to prevent pollution and minimize the impact
that our products have on the environment. To promote water
conservation, our beer and beverage divisions have implemented
various measures to reduce water usage and use recycled water
generated in the production process whenever possible. Our
beer division has strengthened the systems that managed,
monitored and assessed its waste reduction as well as energy
saving. It also accelerated the upgrade of its sewage treatment
system of all its factories, and offered staff training in this area.
Our beverage division recycled the wrapping bags of barrel water
and returned the used caps and packaging boxes to suppliers for
recycling. In order to raise public awareness on waste reduction,
our supermarket operation launched a nationwide month-long
campaign called “#E—% BAIK" to promote environmental
protection and energy saving. In addition to soliciting “green”
stories from customers, the campaign consisted of other activities
like “no plastic bag” days, and encouraged environmentally
friendly packaging. The operation also collected old moon cake
boxes for recycling after Mid-Autumn Festival to reduce waste.
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CR Vanguard made donations for disaster relief after the earthquake in Yushu, Qinghai Province.
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Community

The Group has dedicated itself to serving those in need in
the community through various activities such as voluntary
work, fund raising activities involving staff and customers, and
partnerships with third parties to develop and implement CSR
initiatives. Not only do we make cash and gift donations, we also
encourage our employees, customers and suppliers to take an
active role in helping the community.

Disaster Relief

In April 2010, a 7.1-magnitude earthquake hit Yushu, Qinghai
Province, causing deaths and injuries to tens of thousands of
people. The Group launched at the headquarter and various
operations a host of fund raising activities to appeal for donations
for disaster relief from its staff, customers and the public. In
August 2010, heavy rains triggered a landslide in Zhouqu County,
Gansu Province, killing over a thousand people and leaving many
more homeless. In addition to cash donation, our supermarket
operation donated daily necessities including drinking water, food
and batteries to the disaster-stricken areas through the Red Cross.
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In July and August 2010, our coffeehouse chain “Pacific Coffee”
helped farmers in drought-hit Northwestern China by pledging
its full support for a campaign called “A Precious Drop of Life:
Water Cellar project” organized by Lotus Light Charity Society (HK)
Limited (“LLCS"). “Pacific Coffee” launched the “LLCS X Pacific
Coffee Company Limited Special Tumbler and T-Shirt series” to
sell for charity. Profits from the sales of the tumblers and T-shirts
went to the drought-fighting fund. To support this meaningful
campaign, “Pacific Coffee” also launched a summer drink Apple
Fizz. For each cup of Apple Fizz sold, HK$2 was donated to the
fund.

Education

Education is one of the key missions of the Group’s CSR activities
as we believe it is important to help give future generations
every opportunity to be educated and inspired. Through
“C'estbon 100 Libraries Program” ("1 & & FrEZ8E51E1"),
our beverage division appealed to the public for the donation of
books and sports equipment and raised funds to build libraries
and physical education facilities for children living in villages.
During 2010, 17 libraries were built in provinces such as Sichuan,
Guangdong, Jiangxi and Guangxi. In “The Great Expedition with
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“C'estbon 100 Libraries Program” ("4 B B FrEIE 85 #") aimed at
building libraries to promote education among children living in villages.
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SNOW - Hiking Challenge” ("S1EE BREKXE L2 R
#8") campaign held by our beer division in August 2010, the
adventure team donated stationery supplies to the students in a
primary school located in Shangjiang Village, Yunnan Province,
and gave financial support to help repair bridges in Fuku Village
so that children could go to school. The beer division also
donated books to public libraries, high schools, universities and
other organizations. In July 2010, its operation in Jiangsu Province
selected and employed a number of poverty-stricken college
students to help improve their financial situation. In October,
the division also subsidized the educational fees of 120 college,
secondary and primary students who were in financial difficulties
in Jingzhou City for one year.

Community Services

As a caring company of the community, we have devoted time
and resources to helping those who are in need. Our employees
are encouraged to carry out and take part in community services.
In October 2010, our supermarket operation kicked off a week-
long campaign on a national scale aimed at providing care for
the elderly. The campaign included a series of promotional sales,
health forums and recreational activities tailored to the elderly,
plus visits to elderly homes.

From late October to mid December, our supermarket operation
in Hong Kong participated in the “HSBC Share-to-Care Volunteer
Campaign” organized by the Agency for Volunteer Service.
Through the campaign, the volunteers served over 35,000
elderly who lived alone and other disadvantaged groups in the
community. Our specialty stores “ZH%E CR Care” launched
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Ng Fung Hong introduced poultry raising to the “China Resources Hope Town" in Baise,
Guangxi Province so that the local villagers can make a living out of the business.
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charitable sales to encourage the public to purchase its own-
branded personal care products. For each item sold, 5% of the
revenue was donated to UNICEF. In addition, it is a long-standing
practice of “ZE% CR Care” to offer 50% discount for its
Chinese medical services to patrons aged over 65.

Our food division has continued to actively participate in a project
called "China Resources Hope Town" in Baise, Guangxi Province
organized by our parent company. Besides helping develop the
live pig farming business, our food division has introduced poultry
raising to the village so that the local villagers can make a living
out of the businesses.

Workplace

Employees are our most important asset. So we strive to provide
them with a favorable working environment. Each of our
businesses has its own occupational health and safety guidelines
and policies that are specific to its operating environment. We
also provide training for our staff to equip them with the skills
they need to carry out their work effectively as a trained and
qualified workforce is vital to our ongoing success. Training is
essential to fostering and retaining talent as well. A wide variety
of training programs are offered throughout the year, covering
a comprehensive range of topics including management, sales
and marketing, workplace safety, customer service, technical and
interpersonal skills.

For instance, our beer division promotes life-long learning among
its employees and attaches importance to training its workforce.
It regularly provides staff with training on work safety, ensuring
all workers are familiar with the relevant safety regulations on
production and safety operating procedures.
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Product and Service Quality

Food Safety and Product Quality

As a trusted and reputable food and beverage supplier, the
Group endeavors to ensure the safety and quality of the products
it supplies. To this end, we have established standards and
assessment procedures specific to the needs and characteristics of
the relevant product.

We spare no effort in maintaining food hygiene, food safety and
quality control. Our food division has continued to sustain the
premium image of the “ 1% Ng Fung” brand. Our reward is that
customers enjoy safe and reliable food products provided by us.
We have a food safety system covering the whole supply chain
from upstream registered mainland pig farms to downstream
retail outlets. Our product tracing and recall systems make us a
leader in food safety in the industry.

As a responsible consumer goods supplier, the Group is vigilant
and monitors the market closely so that it can be proactive and
responsive when a food safety crisis occurs. Our food division
has ensured the safety of its food products by promptly adopting
appropriate measures to deal with food-related issues such as the
livestock epidemic.

Meanwhile, the Group aims at meeting stringent industry-
recognized standards. The Sheung Shui abattoir has obtained the
Hazard Analysis and Critical Control Points (HACCP) certification.
Our supermarket operation and beer division also promoted
food safety among its stores and breweries respectively during
the year. "Z£H% CR Care” has enforced different measures to
guarantee product quality. Its procurement team is composed of
professionals such as registered Chinese medicine practitioners
and nutritionists. Chinese herbal medicines and dried seafood
are inspected at a centralized warehouse by experienced staff
with testing instruments. Product samples are regularly tested
by independent laboratories. Our “#Z Chinese Arts and
Crafts” stores have established a quality management division
and CAC (H.K.) Gems Laboratory Ltd. to assure the quality of
its merchandise. We also cooperated with a mainland university
in the area of jewelry testing in a bid to further strengthen the
quality assurance of its products.
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Our coffeehouse chain, “Pacific Coffee”, is committed to offering
the best coffee using carefully selected coffee beans from around
the world. It has made a selection of organic and fair trade
coffee beans available to demonstrate its commitment to the
environment and society. Food quality is also a top priority of
“Pacific Coffee”, which supplies food such as dessert and bread
prepared by its own kitchen to ensure food hygiene and safety.

Customer Satisfaction

The Group is striving to offer good service and products that
not only meet strict requirements but also gain the satisfaction
of our customers, which is crucial to inspire their loyalty. Various
operations of the Group conducted customer satisfaction surveys
in order to ensure that our products cater to consumer demands.
To assess and improve our service quality, our supermarkets
and specialty stores in Hong Kong participated in the annual
“Mystery Shoppers Program” organized by the Hong Kong Retail
Management Association. “FE Chinese Arts and Crafts” has
been named the leader in the department stores category for six
consecutive years since 2005.

In addition, the retail division engaged a consultant company to
assess the service quality of individual stores in Hong Kong. The
assessment result was used as reference to improve our customer
service standards. The supermarket operation in Hong Kong has
also considered launching a customer service award scheme to
promote quality service among its staff.

Supply chain

The Group places great importance on continuously improving
its supply chain management. We regularly conduct surveys of
suppliers of a range of products, on-site inspection and evaluation
to ensure our specified standards are met for both the production
process and products. For instance, “#8% CR Care” looked
into the background and track records of its suppliers through
authoritative external parties. It also formulated punitive terms to
prevent suppliers from using improper text on the packaging and
promotional materials.
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